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What the research is designed to provide?

In addition, respondents were asked to suggest the best channel & 
content to motivate people to getting their homes tested.

This qualitative study is designed to explore peoples’ awareness of 
radon gas, barriers to getting their home tested and evaluation of 

the current communication campaigns.

Despite targeted awareness campaigns in high radon areas in 
Ireland, the incidence of home testing remains low. 
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How we conducted the research & with whom?

• Research was qualitative in nature to fully explore 
the issues.

• Four 1½ hours focus groups in areas of high 
concentrations of radon gas – Carlow & Tralee.

How we 
conducted

• All respondents to be aware to some degree of 
radon gas

• All respondents were home owners 
(bungalows/detached/semi-detached/terraced) 
covering a broad spectrum of ages (30-50yrs), 
social classes (BC1C2) and a mix of males and 
females. 

• All to be solely or jointly responsible for 
household decisions. 

• None to have had their homes tested for radon 
gas. 

• All respondents to have children (mix of ages) 
based on the assumption that these would feel 
more emotive about the issue for the sake of their 
families. 

Recruitment 
points to note
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All agreed that it came up in conversation but from time to time.  But little 
motivation to take it further because of lack of importance placed on it by peers.  

First glance at Radon Gas

Direct experience through home build, previous and current work experience. 

Some had only heard of it but had no specifics facts.

Some regurgitated facts from internet (googled ‘radon gas’) – linked with lung 
cancer, specific areas of the country, 200 deaths. 

Varying degrees of awareness about what is radon gas. 
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Radon Gas shares some similarity (and even confusion with carbon 
monoxide) but lacks essential elements to make it a key concern

= Can’t see it/smell it

 Instant killer –happens overnight
 Proof available
 Aware of couple and children who died on xmas day
 Aware of Duncan Stewart infomercial advert
 Immediate detector available

Can’t see it/smell it –don’t worry about it as much

Not an instant killer –happens over an indefinite period of time
No proof available directly linking radon to deaths
Detection process is long –not instant like carbon minoxide
Assume newer houses are safe (radon barrier/better ventilated)
Assume protection from radon barrier

 Aware that some parts of Carlow/Kerry have high levels

Perceived Seriousness of Radon Gas vs. Carbon Monoxide (Spontaneous) 

Very serious

Not serious

Carbon Monoxide

Radon  Gas

1
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Radon Gas comes up in conversation from time to time amongst 
friends/family – More media sources mentioned in Carlow driven by private 
companies’ communication

Sources of Awareness –where do you hear about radon gas?

- Peer/friends
- Family
- Neighbours
- Work Colleagues

- Castle Island (Kerry)
- Specific estate (Carlow)
- Specific areas in county

- Word of mouth
- Local stories of people who are sick

- Builders 
- Direct Labour (Radon barrier)
- Planning permission 

Private 
radon 
company
leaflets 

Direct selling 
at Carlow 
shopping 
centre

Joe Duffy     Radio advert

TV advert/
Newspapers/Radio 

Private 
radon 
company 

Primetime
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Consumer Voice – Where did you hear about it?

Sources of Awareness

òI remember in the media there 

was something on Primetime about 

a year ago about, I think Castle 

Island in Kerry was the highestó-

Tralee

òMy next door neighbour got 

tested so I figure if it is not 

there then it is not in my 

houseó-Tralee

òIt was my landlord at the time 

he was going to get the house 

tested ðbecause my kids were in 

the houseó-Tralee

òMainly in the local paper ð

Kerryõs Eye ða big write up 

about it a couple of weeks 

agoó-Tralee

òI recently built on an extension 

to my house so the builder was 

constantly on about the radon 

barrier that he was going to put 

in ðit is cancer causingó-Tralee

òThere was that Primetime programme I 

think that broke it and then there was I 

think something in Kerryman you see 

sometimes advertisementsó-Tralee

òWe talked about it at work 

and when we saw the kits 

coming in we were saying we 

would do itó-Tralee

òThereõs an area in 

Carlow that's supposed 

to be high cancer rate 

because of itó- Carlow

òThere was ad campaigns 

on the radio as well, thatõs 

a good while ago nowó-

Carlow

òThereõs a lot people who 

died of cancer in that 

estate so it was on the 

paper about itó- Carlow

òThrough 

family 

circlesó-

Carlow

òLocal papers have 

said Carlow is a bad 

area for itó- Carlow

òThe local paper basically, I think there 

was a feature about people that have 

had their houses tested and the houses 

were high level or whatever and they 

had to get whatever done with itó-

Carlow



12

Barriers To Getting your Home Tested

41109983/AD/FC
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Correlation between barriers to getting home tested and 
perceived risk of radon gas

No personal connection (no one 
they know has died/tested)

No urgency to find out more 
about it

Heard of it but don’t know 
much about it

No immediate risk, long term issue –
decision can be put off

Ignorance is bliss – out of 
sight, out of mind

Initial cost – another bill but 
more concern about full 

implication of test

Credibility issue. How do I know it’s 
not a money making scam e.g. 

water rates

No one has ever died of radon 
gas/not like carbon monoxide

Where’s the proof? More bureaucracy

Protected as radon barrier 
installed in new home

What happens to the value of 
my home/family if the 

results of the test are high?

What is involved? Who’s responsible? How 
much will it cost?

Why has there been no declaration from 
the government if it is so serious? E.g. 

cervical cancer, swine flu

If it is so serious shouldn’t the test be free?

If is such a risk, then why are there no campaigns like drunk 
driving, carbon monoxide, smoke alarms, smoking?

Self 
Rationalisation 
of decision to 
not get tested

Self 
Justification 

of decision to 
not get tested

Been around for years

Few people they know have 
tested

Perceived Risk of Radon Gas HighLow
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Barriers exist at each stage of thought process

ÅKnow a little
ÅNo facts
ÅDon’t know 

enough to be 
worried too 
much
ÅOut of 

sight/Out of 
mind
ÅIgnorance is 

bliss

ÅPersonal or 
otherwise
ÅBut aware of 

local issues
ÅLocal 

testimonials

ÅLong term risk
ÅNo public 

health risk 
(government 
issue)
ÅAny decision 

can be put off
ÅFeel protected 

in new home 
(radon barrier)

ÅNo direct link 
with lung 
cancer
ÅWho is 

affected? 
ÅHow long did it 

take them 
before they 
were affected? 

ÅPotential 
money making 
scam
ÅNot overtly 

backed by 
government/ 
officials

ÅNeed to know 
full implications 
of test
ÅCost and 

disruption from 
remediation 
process
ÅWho will pay 

for it? 

ÅIs this is serious 
ÅOfficial outcry/

warning?
ÅTV campaigns?
ÅFree tests

No 
Experience

No Urgency
No Proof

Credibility 
Issue

Full cost of 
total process 

(test & 
remediation)

Lack of 
government 
backing or 
declaration

Low 
AwarenessLow Risk

High Risk

1

2

3

5

6

7
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Consumer Voice

Low Risk

High Risk

1
2

3

òItõs not stupidity itõs just 

ignoranceó

Stages 1 to 3 –Low Awareness to No Urgency

òItõs out of sight out of 

mindó

òItõs like in the back of 

my mind ðodourless 

and colourless so if 

you are not hearing 

about it, I donõt know 

the next time I would 

have heard about 

radon gasó

òI suppose ignorance is bliss 

sometimes I would forget that 

there is such a thing as radon 

gas and it can have this 

harmful effectó

òThereõs no real 

evidence is there?ó

òYou can just open 

the windows and let 

it outó

òItõs a relatively new house 

thereõs air vents and 

everything. Iõm protectedó

òPut it off, something you read or 

hear about it and realise how bad 

it is but then part of you thinks I 

donõt want to deal with nowó
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Consumer Voice

Low Risk

High Risk

5
6

7

4

òIõll test this and all of a sudden of 

youõre in trouble and you might 

have to spend û5,000ó

Stages 4 to 7 –No Proof to Lack of Government Support

òOnce you have it tested is 

it a once off?

òWho takes over then? Does 

your insurance company or are 

you getting into something into 

completely different? ó

òWould your 

home insurance 

cover itó?

òIf you have 

gas, how do you 

get rid of it?ó

òAnd is it û150 to 

do it every 

year?ó

òYou donõt want to be 

scammed you know these 

water people coming around 

saying I'll test your wateró

òIf itõs 2nd biggest cause of 

lung cancer they (the 

government) should do 

something about itó

òIf it is very high risk, your 

first reaction is to get 

everyone out of the house 

and then think where do I 

live?ó

òIf it was a really serious 

matter then the government 

would have to have some sort 

of public awarenessó

òThe 

government 

donõt seem to 

be terribly 

worried about 

itó
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Advertising Evaluation &

Motivating Channels



18

No recall of poster/advert or town hall meeting in Carlow

Not clear it’s for radon 
gas –too much text–

could be clearer

Image is too happy

People should be sad

More shocking images
(child in hospital bed)

Views polarised 
towards ‘cancer 

causing’ too alarmist 
or, not shocking 

enough 

Colour reminds them of 
private health insurance 
company i.e. could be for 
Aviva

How do I know? It should read 
‘You could’

òTheyõre very small...think 

they were balloonsó

òHouse with foggy steam 

or rays (danger)ó
òCrying at a graveyard

òPut them all around a 

coffinó

òLooks like 

they are 

celebrating a 

birthdayó

Not sure what these 
are, look like toys

Would be better to 
have poison sign or 

warning sign or save 
a life printed on it

ά5ƻ ȅƻǳ ƘŀǾŜ 
unacceptable levels 
of radon gas in 
ƘƻƳŜέΚ 

άwŀŘƻƴ Ǝŀǎ ςSilent 
Killer Read This It Could 
{ŀǾŜ ¸ƻǳǊ [ƛŦŜέΦ

Evaluation of Poster/Advert
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No recall of poster/advert or town hall meeting in Carlow

Needs some context how 
many were children?

4th highest county or highest 
reading in Europe

might be more impactful

Too sales' and speculative (too 
like a money making scam)

- Where?
- Who is affected?

- Put in context of breast 
cancer/deaths on road

Price could be in small print 
at the bottom but more 
concerned about full cost if 
results are high

Nobody is aware of RPII –
could be independent body 
or private company

Need Government related
department (Dept. of 

Environment), HSE 
Kerry/Carlow County 

Council 

This is good /informative 
but needs to be bigger

Unlikely to attend but 
would conduct own 
research on-line

Make bigger
Move this to top of 
page/Protect Your Family

Official accreditation needs 
to be bigger to add 
credibility and impact to 
the poster/ad

Too sales'/patronising
Goes against what they 

know/heard
Need to know more About 2nd

stage

Evaluation of Poster/Advert Contd
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Disconnect exists in current communication telling people it is easy and cheap 
when there is no information on remediation process – Consumers see this 
process in its entirety 

Current communication focusing on cost, ease of use of initial test however 
consumers perceive the process as a whole.

òYour first reaction is to get 

everyone out of the household and 

you are thinking where do I live?ó

òItõs somebody's life you have to 

uproot ðits the whole packageó

Initial 

test ú56

Remediation 

Cost is €56 plus unknown amount but assume could run into €000’s 
Currently unaware of what is involved in remediation process
Who will pay for it – Insurance Co, Government, householder
How long will it last – is it a one off? 
Assumption that it is a major disruption (rip up floorboards and have put in radon barrier)
Emotional impact on you and your family 

Process

Initial Test & Remediation Process
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Impact

Tone

Message Communication

Branding

Radio is perceived as an impactful medium with broad appeal however 

tone & branding of the advert was poor

200 cancer deaths
In their local area – speaks directly to 

them

Easy to fix (What’s involved?)

Explain full process or don’t raise it at all

No recall of radio ad in Carlow
Too long – needs to be short/to the point
Lose interest half way through

Need public health declaration and create 
impact 

Not serious enough too 
light-hearted
Voiceover had no gravitas
Jingle inappropriate

Needs to more public health warning rather 
than a commercial 
Voiceover needs to be more serious to 
reflect seriousness of message 
Remove jingle

Could be for a private radon 
testing company
Very low recall of RPII

Should be on behalf of government dept 
(Department of Environment, HSE) to create 
impact, familiarity and add credibility
Should mention Local County Council to 
personalise and add credibility to message

Radio Advertising Evaluation
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Channels mentioned below are perceived as most impactful – combine all 
3 into radon awareness week. 

Alternative channels to motivate people to action I 

 Create an ad campaign similar to RSA, Anti-
Smoking, Smoke Alarms

 Plays on emotions – focus on family/children
Make it shocking
Medium promotes seriousness of issue
 Show entire process (test remediation) to 

show how simple it is (TV infomercial)
 Use personalities
Make the gas visible seeping through floors

 Include programme on News Talk radio to 
encourage debate & word of mouth 
— Joe Duffy
— Derek Mooney
— Gerry Ryan equivalent
— Ryan Tubridy

 Include personal stories/ testimonials 

 Raise awareness on programmes with high 
reach & gravitas
— Prime Time
— Late Late Show
— Afternoon Show (TV3)
— The News

Talk Shows

RadioTV Advertisement
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Channels mentioned below are perceived as effective , appropriate and 
impactful in getting the seriousness of the message across to people

Alternative Channels to Motivate People to Action II

 Trust
 Appropriate/good fit
 Preventative
 Time to read it while waiting
 Promote seriousness of issue

 Picture of individual to grab attention and then read 
story

 Local stories on areas affected
 Everyone skims through local paper
 Discussion with peers/ neighbours about local events

 School visit from fire brigade or representative
 Educate children who will bring information home
 Anything from school is read/listened
 Pester power from children/can also impact on 

neighbours
 Children more believing and maintain interest
 Transition year project 

Local NewspapersGP Surgeries
A&E

Chemists

Schools
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Channels on second line achieve less frequent mentions

 Associate with a face or 
personality to raise awareness
- Miriam O’Callaghan (a mother)
- Gay Byrne (with RSA)
- Roy  Keane (Blind)
- Duncan Stewart (or equivalent) 

 Adds creditability
 A voice you trust and recognise 

 Inform them of local risk and full process 
involved (testing of remediation)

 Benefits of conducting test
 Adds credibility and raises awareness/word 

of mouth 

 Impactful
 Read them while stuck in 

traffic
 Local 

 Large captive audience 

 Would read if distributed
 Good fit (via health 

association)

 Means testing or those most in 
need (older houses/
elderly/unemployed)

 Tests should be free if it is so 
serious (similar to Swine Flu)

 Test should be free for certain 
period to encourage word of 
mouth 

Alternative Channels to Motivate People to Action III

Personalities

Outdoor

Cinema

GAA Matches

Door to Door 
Official Representative

Grants

 Reach broad group (families, etc)
 Would read information

Milk Cartons
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Radon Gas Research Key Conclusions

The lack of explicit evidence of the dangers of radon gas, that it happens over an 
extended period & the lack of official communication means that any call to action 
amongst the population can be postponed. 

People rationalise and justify their decision not to do anything, depending on the 
degree to which they perceive radon gas to be a risk to their household.

The lower the risk the more people can convince themselves that they don’t know 
enough about, don’t know the facts, and have no personal experience or proof of 
someone dying explicitly from radon gas.  

As the perceived risk increases through greater knowledge, people’s concern turn 
to the implications of the potential disruption caused by the remediation process, 
in terms of cost, disruption, impact on family and family home.  

There is high lack of awareness and fear about the second stage of the process 
from disbelieving the results or suffering serious disruption to the home, which 
almost encourages the benefit of being ignorant about radon gas.  Communicating 
that the initial test is easy and doesn’t cost much does little to allay these fears.
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Radon Gas Project Summary

The risk that radon gas poses is further undermined by the perceived lack of 
information being communicated by the Government.

This is highlighted when compared to the degree of activity behind other ‘risks’ (drink 
driving, seat belts, smoke alarms and swine flu vaccination).  By not having similar heavy 
weight communication about radon, it gives the impression (or allows people to believe) 
that radon gas is not as serious as these other health risks.

Association with the RPII is not sufficient as awareness of the RPII and what it does is 
low, and therefore does not create impact, add credibility or gravitas that this is a 
serious issue that people need to be aware of.

Specific elements of the RPII communication campaign worked well – main criticisms 
related to the tone and branding of the campaign.

All current communication needs endorsement of a well known relevant Government 
department (HSE, Department of the Environment or Local County Council) to create 
impact, add credibility and motivate action.
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Thank You

41109983/AD/FC


